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Executive Summary

Executive Summary: Old Town Bowie Redevelopment Plan“

In February, 1999 the City of Bowie retained a team of consultants in design,
transportation and economics, to prepare this master plan for Old Town Bowie, the
historic village center of the City.

The consultants held public meetings and discussions with business leaders and residents,

in order to structure conclusions and recommendations. Residents spoke about their

concerns: poor condition of infrastructure, excessive traffic and lack of convenient stores.

This public participation and the direction of the Steering Committee provided important
“input for the final plan and implementation strategy.

Old Bowie represents a prime opportunity to redevelop a declining area into an attractive g
and valuable village center. The Exhibit (attached) summarizes recommendations on '
proposed design improvements, infrastructure, zoning, development guidelines and other
matters. It identifies the priorities of the Steering Committee, a “budgeted” cost, and a
principal implementing responsibility. The proposed program will require a total
investment of approximately $6.8 million, with funds from various sources, including a
significant City commitment for a portion of the funds.

The principal recommendations in this strategy are that the City should work with the
County, the State and the Old Town community, including residents, the business
community and property owners, to take the following actions:

 Improve the appearance of the area with upgraded streets, sidewalks, crosswalks,
signage and other investments in design and infrastructure.

« Develop certain prime properties, including portions of the City Park and the
AMTRAK parking lot, to expand the level of activity in the core area.

e Create a parking district with additional shared parking and on-street parking spaces to
facilitate more intense use of the commercial properties.

e Slow traffic down and make travel in the area safer by constructing a traffic circle or
other improvement at the Chestnut St.-Ninth Street intersection.

e« Make specific investments in the Community Center and the Railroad Museum that
will enhance the area for both residents and tourists.

Old Town Bowie has great potential for revitalization. While grocery stores and other
businesses have left the commercial area, the core cluster of buildings remains, creating an
opportunity to attract the types of businesses that thrive in a village atmosphere. To
attract new businesses, there is a need to make improvements in appearance and
infrastructure, slow the traffic down and market the place in new ways. It will take a few
years but, with these changes, significant private investment will come.
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Summary Exhibit 1

Old Town Bowie Redevelopment Action Program:
Actions, Priorities and Budgeted Public Costs (dollars in thousands)

Priority: "Budgeted” Respon-
Action Medium High Public Cost sibility
Design/infrastructure changes. (3000)
Sidewalks and Streetscaping $2,600 City/SHA
Signage: Gateways, Directories, Parking $40 City
Park Enhancement, Train Overlook, Other = $150 City
Active Development
City Site Purchase/Development
AMTRAK Site City/Co. (R/IA)
Knights Lodge corner ' & $100 City/Co. {R/IA).
Childrens' Museum site City/Co. (RIA) " .
Private Site Development
Chestnut at Ninth (Zorba Property) N/A Private
Bowie Ave. Rail Frontage N/A Private
Use of a portion of City Park for development $20 City
Property Acquisition (Unallocated) $600
Zoning changes )
Bowie Ave. Rail Frontage N/A CityMNCPPC
Other regulatory changes
Amendment to City guidelines on development $15 City/MNCPPC
Parking District $25 City/Co. (P/A)
Parking improvements
Site purchase and parking lot development $175 City/Ca. (PIA)
Shared parking (reduced on-site requirements) $2 City/Co. (P/A)
Adjustments in on-street parking = N/A City
Circulation changes
Traffic Circle ® $2,500 City/Co./SHA
Incentive programs
Development of a special program for Old Town $100 - City/Private
Neighborhood Conservation Area program = N/A City/State
Designated Revitalization Area program ‘= N/A - City/State
Review of City Property Acquisition Process N/A City/Strg. Comm.
Old Town Marketing: Tourism, Commercial &3] $60 City/Strg. Comm.
Construction of a new community center N/A MNCPPC/City
Expansion of the Railroad Museum &3] $400 City
Total _ $6,787

Note: P/A, Parking Authority; R/A, Redevelopment Authority, SHA, State Highway Administration.
Source: City of Bowie Staff; Old Town Steering Committee; Thomas Point Associates, Inc.; The Faux Group, Inc.; KELLERCo.
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1. Introduction

1.1 Overview

In February 1999 the City of Bowie retained a team of consultants with expertise in
design, transportation and economics to prepare a master plan for Old Town Bowie, the
historic village center of the City. This document presents a course of action for the
redevelopment of this area.

1.2 Organization
The following sections present information and recommendations:

Section 2. Existing Environment
Section 3. Market Analysis
Section 4. Plan Overview
Section 5. Implementation
Section 6. Conclusions

1.3 Public Participation

The consultants held public meetings and in-depth discussions with business leaders and
residents in the area, and used input from these sources to structure conclusions and
recommendations. The principal source of public input was a public meeting held in
Bowie on April 29. At that time the consultants briefed participants on conditions
identified in the research and set forth various alternatives in conceptual terms. Residents
spoke about their concerns, notably the following:

e Poor condition of infrastructure, particularly related to water run-off/drainage.
o Excessive traffic through the center of the area, especially landfill truck traffic.
e Lack of convenient stores to serve the local population.

Residents identified these and other concerns at the meeting and in written responses to a
survey form. The consultants met again with the public on June 23 and presented
recommendations in draft form. There was very positive response to the proposed plan
This public participation along with the direction of the Master Plan Subcommittee
provided the essential input for development of this plan and implementation strategy.

1.4 Conclusion

Old Town Bowie represents a prime opportunity to redevelop a declining area into an
attractive and valuable village center. The next step will be to translate recommendations
into actions on design improvements, infrastructure, zoning, development guidelines and |
other specific matters.
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2. Existing Conditions

2.1 Overview

Originally created as a junction along two major railroad lines; one running south through
' \Iaryland the other a spur heading into the nation’s capital, Old Town is a small village
unique to the surrounding suburbia for its neatly gridded streets, walkable block lengths.
and small lot divisions. Although several factors in the growth of the City of Bowie have
greatly reduced Old Town’s position as the commercial center of the City, its rich history
and quaint small-town design provide building blocks to restore its economic viability as
an attractive neighborhood and regional destination.

History

Old Town Bowie, with roots that trace back to 1870, is the historic heart of the City of
Bowie. Originally named Huntington City, the town was established by a land speculator.
and developer, Ben Plumb, who foresaw the importance of the junction of the rail lines
that intersected at Bowie Station. Mr. Plumb purchased approximately 300 acres
surrounding the railroad stop and hired a surveyor to plot the streets and lots for the new
community. The surveyor laid the town out in a one square mile grid of east-west
numbered streets and north-south tree named streets.

The center of town was the old Bowie railroad station, and it was the focus of much of the
~ early life in the town. It was not only the place for commerce, and easy access to the
larger communities of Washington, DC, Baltimore, and Upper Marlboro, but also the
central community gathering place for socializing and entertainment.

By the early 1880s a substantial number of businesses were recorded in the Old Town
commercial district. Approximately four blocks long, the commercial area straddles the
railroad tracks along Chestnut and 9" Streets. The district was a bustling shopping center
during the late nineteenth and early twentieth centuries. General stores, groceries, hotels,
shoemakers, blacksmith, bakers, barbers, and ice cream shops were some of the shops that
used to line the commercial district. Two major fires occurred in the business district, in
1895 and 1910, destroying most of the businesses each time. Yet, each time the
community quickly rebuilt and the commercial area sprang back to life. '

Unfortunately for Old Town, the City of Bowie has endured several dramatic changes
over the years that have shifted the population and activity away from old Huntington
City. These have not been as easy for Old Town to overcome as the fires of the previous
decades.

First, in 1958 Levitt and Sons, a major housing developer, acquired the large parcel of
land which sits between Old Town and Route 50 to the south. This large parcel, and its
hundreds of households, were annexed by the c1ty two years later, greatly increasing the
size and population of Bowie.
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This new community did not have the same interests in preserving Old Town as the older
residents and slowly, commercial focuses began to shift to other areas of the City.

In more recent years, the addition of the Rte.197 bypass around Old Town and the new
bridge over the railroad tracks, made it much easier for people to bypass or zip through
" town without stopping in Old Town.

In response, the commercial district has gone into an economic slumber. Many of the
buildings are occupied, but hold part time businesses barely keeping their heads above
water. Many buildings are in need of repair, cleaning, and a coat of fresh paint. The town
park is often empty and there is little activity up and down the commercial streets. There is
a general perception that Old Town’s time has passed, but in fact, it has many qualities
that are highly desirable in today’s market. Ata time when traditional neighborhood
design for new developments is gaining in popularity, Old Town waits to be rediscovered
as the real thing, a traditional community with the design in place to serve a healthy mix of
community, residential, office, and commercial uses in an appealing, historic setting. :

Location
Although the train no longer stops in Old Town, Bowie still boasts a2 wonderfully central
location in the Baltimore Washington region:

= 12 miles from Washington, D.C.
» 15 miles from Annapolis, Maryland
= 20 miles from the City of Baltimore, Maryland

Amtrak and MARC trains now run along Bowie rails, and Old Town residents can board
the trains from Bowie State University just a few miles up the road adding to Old Town’s
convenience to commuters. Buses run through the heart of town along a line running
between the train station at Bowie State and the New Carrollton metro station.

In addition to Old Town’s great regional location, the City of Bowie itself has grown up
around Old Town’s initial 500 residential building lots into a city of more than 48,000
residents, covering approximately 16 square miles.

While it will never again be the front door and center of city life it once was for Bowie,
Old Town’s unique history, scale, and character provide it with the opportunity to
reestablish itself as an distinctive attractive village center positioned in the middle of a
dynamic and growing region.
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2.2 Design and Infrastructure Conditions

2.2.1 Study Area Limits (Figure 2-1)

Our primary area of investigation in Old Town is the cluster of lots that are currently
zoned Commercial Shopping Center (C-S-C). The commercial area is about 8.5 acres,
and comprises approximately 97 tax parcels (Figure 2-2). In addition, we looked at
several parcels immediately surrounding the commercial area that might offer
opportunities for parking solutions, residential infill, or community amenities. Figure 2-1
illustrates the limit of the study area and current zoning of the various parcels.
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