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FOREWORD

									
The Bowie City Council is proud to support the City’s first ever Sustainability Plan, an overarching plan that ties together all aspects of
sustainability policies and programs within the City. This plan provides the framework for tracking and implementing the City’s sustainability
goals and identifies ways to make our community even better.
The plan supports business and job creation, natural resource protection, and a healthier, more connected community. It is also very
fitting that this plan will be adopted in the 100th anniversary year of Bowie’s incorporation, and that it aligns with the City’s three main
principles: Growth, Unity, and Progress.
Every one of us must keep in mind that sustainability means addressing our present needs without compromising the ability of future
generations to meet future needs. This is a commitment that will only be successful if accomplished together as a community.
We extend our thanks to the many residents, business leaders, and other community members along with City staff and M-NCPPC for
their efforts in the creation of this plan. With your continued support, we have every confidence this endeavor will lead to many great successes.
								Sincerely,

Bowie Sustainability

								G. Frederick Robinson
								Mayor
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FOREWORD

.
								

The Prince George’s County Planning Board of The Maryland-National Capital Park and Planning Commission
(M-NCPPC) is pleased to have participated in the development of the City of Bowie’s first Sustainability Plan. Thank
you to the residents and planning staff of Bowie, Commission planning staff, and Prince George’s County staff and
residents for giving your time, expertise, and passion to envision a sustainable future for this community and its natural
environment. We strongly encourage all residents, business owners, and other stakeholders to actively participate in the
actions that are outlined in this plan. The plan’s success depends on your participation over the next ten years.
Our hope is that this plan will serve as a template for other municipalities in the region and County and encourage
future partnerships with M-NCPPC on planning for sustainability. This partnership with the City of Bowie was made
possible through our Planning Assistance to Municipalities and Communities Program. This plan embodies M-NCPPC’s
vision to provide superior planning and technical services, and to work cooperatively with decision-makers, community
stakeholders and other agencies to improve development quality and the environment and to act as a catalyst for positive
change.

Bowie Sustainability

								Sincerely,
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								Elizabeth M. Hewlett
								Chairman

PLAN HIGHLIGHTS

PLAN HIGHLIGHTS
• The sustainability plan builds upon the Climate Action Plan and
all of the other sustainability work that has come before it.
• The sustainability plan was prepared with substantial
contributions from the community members who participated in
14 community engagement activities. The outreach campaign
became known as ImagineBowie and over 1,000 community
members were engaged and actively participated in the planning
process.
• The plan has three themes inspired by the City’s motto: Growth,
Unity, and Progress. Under each theme are topics, under each
topic are goals, and for each goal strategies and actions have been
identified.
• The plan includes recommendations for ten topics: Jobs
and Business, Food and Wellness, Nature and Environment,
Communication, Community, Education, Transportation and
Mobility, Water, Composting and Recycling, and Energy and
Climate.

• The plan includes an implementation matrix, listing all strategies
with their implementation time-frame, implementing agency,
committee, and/or organization, and cross benefits with other
topics.
• Several community members have taken a pledge to help
implement the sustainability plan.

Community members share their dreams and
designs for the City’s sustainable destiny at the
February ImagineBowie Community Forum.

Bowie Sustainability

• The plan contains a total of 25 goals to be completed over a
10-year period. It has 57 strategies and 103 actions that are
designated to be completed in a short-term (1–2 years), mid-term
(3–5 years), or long-term (6 or more years) timeframe.
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SUSTAINABLE
BOWIE

WHAT IS SUSTAINABILITY

WHAT IS SUSTAINABILITY?

Bowie Sustainability

Experts define sustainability as “development that meets the needs of the
present without compromising the ability of future generations to meet
their own needs.1” Consisting of three pillars, sustainable development
seeks to achieve, in a balanced manner, economic development, social
development, and environmental protection. As part of the public input
process, the Bowie community defines sustainability in a number of ways
as shown in the following word cloud.
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Bowie Food Pantry Garden

PURPOSE

PURPOSE OF THE
SUSTAINABILITY PLAN
WHY A PLAN?
Sustainability may not have been a common word a few years
ago, but its full meaning is increasingly acknowledged by more
people and with greater urgency. There is a clearer understanding
of the need to plan and provide for a truly sustainable future. The
City’s Sustainability Plan was created because the City’s planners
recognize that specific strategies are needed to address an array
of issues beyond those in the existing Climate Action Plan2. The
Sustainability Plan builds upon the Climate Action Plan and all of
the other work that has come before it.

Shoppers at the Bowie Farmers Market

Bowie Sustainability

The City of Bowie’s Mayor, G. Frederick Robinson, refers to Bowie
as “the greatest city in Maryland.” The City has a strong economy
and an enviable quality of life for its citizens. As the City grows,
its urbanization, diversity, and way of life will require adaptation,
communication, and collaboration among all stakeholders. This
plan is the result of a collaborative process with those stakeholders
and reflects a commitment to implement a new vision for
sustainability in the City of Bowie. The path to a sustainable future
enhances what is already great about Bowie, and prepares the City
and its residents to thrive in the face of change.
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Bowie Director of Planning and Economic Development Joe Meinert (left), Bowie Green Team Chair Kay Kane (center),
and City Councilmember Henri Gardner (right) show off Bowie’s Sustainable Maryland 2013 certification.

VISION

VISION FOR A SUSTAINABLE BOWIE
PLAN VISION
The City of Bowie will be a diverse and vibrant community that is committed
to its citizens, economy, and natural environment. It will be a community that
successfully unites and integrates its neighborhoods and one that communicates
openly with all stakeholders. It will support efforts that protect resources,
improve health, increase connectivity, advance education, and expand business in
order to continue providing a place to live and thrive for future generations.

MISSION FOR THE CITY OF BOWIE
The City of Bowie, in partnership with the community, provides a cost-effective
system of city services and facilitates compatible economic development that
enhances citizens’ quality of life within a positive and sustaining physical
environment.

VISION FOR THE CITY OF BOWIE
Bowie is a model city in partnership with state, county, and regional entities that:
• Nurtures a safe, united, and culturally diverse community in which to live,
work, and play.
• Has economically vibrant commercial centers.
• Supports quality neighborhood schools.
• Has high-quality city services and infrastructure.

Bowie City Hall

Bowie Sustainability

• Preserves the community’s natural environment.
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The Bowie community gets involved at the ImagineBowie Community Forum on February 13, 2016.

BACKGROUND

BACKGROUND
ABOUT THE CITY OF BOWIE
The City turned 100 years old in 2016. In its century-long history it has
grown from a small agricultural and railroad town to the fifth largest City
in Maryland. The City is located in northeastern Prince George’s County,
between Baltimore and Washington, D.C., and west of Annapolis. It has
a population of approximately 56,148 residents within its 19-squaremile area.3 The City offers many opportunities for physical activity in
its recreational facilities, which include an ice arena, tennis courts, over
22 miles of trails, and 75 ball fields. Additionally, there are more than
1,100 acres set aside as parks or as preserved open space. The City also
provides historical and cultural recreation and education at locales such
as the Radio and Television Museum, Bowie Race Track, and Belair
Mansion. Additionally, the City provides refuse collection and recycling,
water and sewer service, police, youth counseling, senior wellness, and
animal control services. The City Council is comprised of a mayor and
six council members.
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BACKGROUND

BOWIE’S PATH TO SUSTAINABILITY
Over the past decade, the City of Bowie has committed to a number of
environmental initiatives. Over time, the City has progressed from setting
only environmental goals to establishing overarching sustainability goals.
Starting in 2003, the City adopted a Green Infrastructure (GI) Plan, which is
a policy tool used by City planners to ensure that the natural environment is
protected, enhanced, and expanded. However, because the original GI Plan
was not an action-oriented plan for conservation, the City Council approved
the 2007 Environmental Infrastructure (EI) Plan to fulfill that need.

Bowie Sustainability

In 2010, the City adopted its Energy Efficiency and Conservation Strategy,
which summarized ways that the City could reduce energy use at its
facilities. The recommended actions in both this strategy plan and in the EI
Plan were mostly implemented by 2013. By that time, the City had become
certified through Sustainable Maryland and, as part of the certification,
created a three-year plan of action to be completed in a variety of areas
such as food, health and wellness, local economies, natural resources, and
energy and greenhouse gases. One of the actions included in the City’s
Sustainable Maryland Plan was the creation of a communitywide Climate
Action Plan to outline ways that residents and businesses could reduce
energy use and greenhouse gas emissions. The Climate Action Plan was
created in 2014 and adopted in 2015. In 2016, the Sustainable Maryland
Plan had mostly been completed, and the City renewed its certification
with a new three-year action plan that goes through 2019.
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However, an overarching plan was needed to tie all of these initiatives
together. This Sustainability Plan helps to consolidate all current
environmental and sustainability related goals and provides a long-term
vision for the future.

2003

Green
Infrastructure
Plan

2007

Environmental
Infrastructure
Plan

2010

Energy Efficiency
Conservation
Strategy

2013

Sustainable
Maryland

2015

Climate Action
Plan

2016

Sustainability
Plan

BACKGROUND

BOWIE GREEN TEAM AND
ENVIRONMENTAL ADVISORY
COMMITTEES
Resident volunteers on the Green Team Executive Committee (Green
Team) and the Environmental Advisory Committee (EAC) have largely
supported existing community environmental initiatives within the
City. The Green Team has been focused on implementing Sustainable
Maryland actions, while the EAC has developed policies for City
Council review. A Municipal Green Team and Energy Ambassador
group, both comprised of City staff, have largely supported existing
environmental initiatives at a City facility level. Those groups help to
implement actions that reduce City energy use and conserve resources
at City facilities such as implementing electronic pay stubs and making
sure all electronics are turned off at the end of the work day. Their work
has resulted in the City receiving a Maryland Smart Energy Community
Award in 2015.

Green Team Purpose:

EAC Mission:

A. Establish a course for

The mission of the

creating a sustainable path

Environmental Advisory

for the City, educate the City

Committee is to recommend

and community members

policies and programs to the

further about sustainable

City Council relating to the

activities and develop

environment, public education,

initiatives supporting

and outreach.

sustainable local government
practices.
B. Provide leadership which
will seek community-based
sustainable solutions to
strengthen our community.
C. Strive to develop policies
and plans, implement
programs and assist with
educational opportunities
that support the creation of a
sustainable community.

EAC Overview:
To promote a sustainable
community through initiatives
relating to such issues as:
• Beautification
• Energy efficiency
• Green policies
• Natural resource
management and
development
• Pollution prevention
• Tree canopy preservation
• Watershed stewardship and
• Wildlife and wildlife habitat

Bowie receives the Maryland
Smart Energy Community Award in 2015.

protection

Bowie Sustainability

protection
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ImagineBowie Community Forum, February 2016

Participants Brainstorming

Community Members Checking In

Forum attendees mark
up a map of Bowie.

Sample of Input
from the Community

Prince George’s County Planning Board Chair and
Bowie resident, Betty Hewlett, speaks to the community.

Sample of Input
from the Community

Forum attendees discuss
their vision for the City.

PROCESS

CREATING A PLAN FOR BOWIE’S FUTURE
A Sustainability Plan team—comprised of designated M-NCPPC staff,
City Planning staff, and a hired group of consultants—was formed
in July 2015. The team began initial research in September 2015.
Examples of existing sustainability plans were analyzed for feasible
measures to pursue in the City, and other sustainability resources were
compiled. M-NCPPC staff and consultants also attended Green Team
and EAC meetings to become more familiar with the committee’s work
and the City’s Green Bowie initiative. It was determined that more
baseline information and community input would be needed in order to
create a plan that represented Bowie’s distinct aspirations and values.

COMMUNITY ENGAGEMENT
A community engagement strategy was developed using information
gained through research and via initial business and communitywide
surveys. Involving the community in the development of this plan

would become the most important step. For 6 months, from December
2015 to May 2016, 14 engagement activities were completed; in total,
more than 1,000 community members participated. The outreach
campaign became known as ImagineBowie and was designed to engage
Bowie’s diverse stakeholders—youth, millennials, community members
of different ethnicities, representatives from businesses, residents, and
schools. Each activity is described in detail on the following pages.
In addition to community input, several meetings with City staff
provided more information about departmental goals and current
programs. The Green Team and EAC members were invited to all
ImagineBowie events. Members were informed of plan progress at
their monthly meetings, information about the sustainability plan was
presented at a Bowie Pastor’s Luncheon, and a draft of proposed goals
and strategies was provided to the Municipal Green Team to discuss at
the June 2016 meeting.

Imagine

Bowie Sustainability

RESEARCH
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PROCESS

COMMUNITY AND BUSINESS SURVEYS

HISPANIC FOCUS GROUP

Community and business surveys were distributed from December 2015
to February 2016 through several methods: a link on the City’s website
and social media accounts, a link sent to City e-mail lists, a link on
flyers that were brought to various locations around the City, sit-downs
with business managers, and leaving paper copies of the survey with
a collection box at all libraries and community centers within Bowie.
There were 363 community members who took the community survey
and 32 representatives that took the business survey. The responses
helped illuminate current sustainability interests and areas where more
outreach was needed. They also provided a future contact list of those
who wanted to be involved in creating Bowie’s Sustainability Plan.

Hispanics that live within the City are stakeholders that are often
underrepresented in community input sessions, which made it
important to make dedicated effort to gain their perspective on a city
sustainability plan. The Hispanic Focus Group meeting was held in
January at the Bowie Library. The focus group was promoted and
conducted in Spanish. There were three participants from varying
backgrounds—a teacher, business owner, and long-time resident.

ON-LINE FORUM—MYSIDEWALK

Bowie Sustainability

In mid-December, a Sustainable Bowie on-line forum was created using
a tool called mySidewalk. Residents at ImagineBowie events were
invited to participate in the forum and to make comments until June
2016. There were 15 posts that included polls, open-ended questions,
and ImagineBowie event information. There were over 1,800 views
on the page and a handful of comments from the community during
ImagineBowie events, and over 3,700 views after a proposed plan
became available for comment.
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Focus Group Participants in Discussion, January 2016

PROCESS

APPRECIATIVE INQUIRY SESSIONS
Appreciative Inquiry (AI) is a model for engaging stakeholders that
allows participants to think about what gives life to a system and
how they can collectively work through their histories, ideals, and
futures by asking positive questions to improve understanding of each
other, their community, and their place in a larger global context. Two
sessions were held in February 2016. The first involved Green Team,
EAC, Planning Advisory Board Committee members, and City staff
representatives from a variety of departments. The session captured
community leader ideas and also trained table moderators for a second,
larger AI session that was open to the public.

Community Leaders and Forum Moderators
in a Training Session in February 2016

Appreciative Inquiry exercises at the
February 2016 ImagineBowie Community Forum.

Bowie Sustainability

The second session was a large community forum that was attended by
89 community members. Those who attended were organized into 10
groups that each worked together to “Discover, Dream, and Design for
the City’s Sustainable Destiny.” Each group “discovered” its best past
experiences and shared history and commonalities with each other.
Then the groups worked together to “dream” the vision for Bowie.
After “dreaming” of all the possibilities, each group came up with
ideas and designs to achieve its vision. Once a prototype was created,
the group came up with how to make its design a reality. By the end of
the day there were 10 very well-thought-out ideas for the City, most of
which became goals, strategies, or action items in the plan.
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PROCESS

CSA AND ORGANIC GARDENING
WORKSHOP SURVEY

Bowie Sustainability

The Green Team hosted an educational workshop focused on how to
get fresh food from local farmers and how to use organic gardening
practices at home. There was an ImagineBowie display at the entrance
to the event and a survey given out about food programs needed in
Bowie to those that wanted to enter a trivia contest for a prize. There
were 80 attendees at the event and 25 of them participated in the survey.
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WEED WARRIOR DISCUSSION
The Green Team regularly hosts invasive species removal events
at Whitemarsh Park with City staff assistance. For the March 19,
2016 Weed Warrior event, there was a discussion led by the City’s
Sustainability Planner and eight volunteers, which defined sustainability
and explained how removing invasive species relates to sustainability.

Community members gather at a Green Team CSA Fair in 2016.

PROCESS

VOTING ACTIVITY

Posters with votes for the goals, strategies, and actions
generated during the February 2016 ImagineBowie
Appreciative Inquiry sessions.

Community members vote on the goals, strategies,
and actions generated during the February 2016
ImagineBowie Appreciative Inquiry sessions.

Bowie Sustainability

In April 2016, a voting activity was created that allowed participants
to prioritize proposed sustainability strategies and actions that were
created from ideas developed at the AI sessions. Stakeholders were
also invited to provide additional suggestions. It was featured at
several events: Bowie Green Expo, Bowie Sustainability Mixers, and
the Bowie Earth Day Concert and Art Exhibit. The list of strategies
and actions being voted on was later expanded for the Council
Visioning Session and ImagineBowie Celebration. In total, 180 people
participated in the voting activity.
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PROCESS
The strategies and actions that received the most votes were:
• Increase the number of public gathering places (parks,
green spaces) and the number and quality of amenities
(picnic tables, benches, etc.) at these places.
• Create a Food Recovery Program to collect food that
would otherwise go to waste, from places such as
restaurants and stores, for donation to local emergency
food programs such as the Bowie Food Pantry.
• Expand existing trails for biking, hiking, and family
walks into an interconnected network.
• Organize annual communitywide cleanup to pick up
litter in neighborhoods and along roads.
• Develop and implement a promotional campaign to
increase awareness of the availability of existing trails
for biking, hiking, and family walks.
• Install public recycling bins at all City parks and other
public areas.
• Expand Bowie Farmers Market by encouraging more
vendors and increasing promotion.
• Create a community garden with plots that residents can
use.

Bowie Sustainability

• Start a Buy Local Campaign to support local businesses.
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• Work with Prince George’s County, schools, and the
Maryland Association for Environmental and Outdoor
Education (MAEOE) to achieve Green Schools
Certification at all schools within the City.

Increase Public Gathering Spaces.
Create a Food Recovery Program.

49
Organize Annual Communitywide Cleanup.
48
Increase Awareness of Existing Trails.
47
Install Public Recycling Bins.
46
Expand Bowie Farmers Market.
45
Create a Community Garden.
43
Start a Buy Local Compaign.
43
Achieve Green Schools Certification.
40
Expand Existing Trails.

74
73

BOWIE GREEN EXPO JEOPARDY

BOWIE HIGH SCHOOL AI ACTIVITY

The Bowie Green Expo is hosted by the Bowie Lion’s Club, the
City, and the Green Team annually. The 2016 event included the
voting activity and a Sustainability Jeopardy game, hosted by the
Sustainability Plan Team. Five jeopardy games were played with
12 participants who ranged from youth to adult. Two City Council
Members participated in this activity, and there were approximately 30
total audience members in attendance at each of the games throughout
the day.

In an effort to reach out to young people as part of the planning process,
the Sustainability Plan Team conducted an AI session with Bowie
High School students in April 2016. Twenty-one students participated,
discussing their visions of a sustainable community. The students took
part in a short electronic quiz on their sustainable behaviors, discussed
the barriers to changing their behaviors, and then participated in a
roundtable activity to identify ideas for the future of a sustainable
Bowie and ways to implement those ideas.

Bowie High School students engage during an Appreciative Inquiry in April 2016.

Bowie Sustainability

PROCESS
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PROCESS

SUSTAINABILITY MIXERS

Bowie Sustainability

Two mixers were held at two different Bowie eating and drinking
establishments to discuss sustainability topics in a fun atmosphere.
The first topic was Tiny Houses, which included an explanation how
efficient, affordable, and comfortable the new tiny houses are, and
the process of building these miniature, complete homes. The second
mixer provided an experts’ perspective from an advocacy group named
Green America, which is focused on social equity and sustainability.
One speaker discussed the success, and significance, of engaging
businesses and other organizations in deeper conversations about
sustainability so that they understand how design principles, the supply
chain, and human relations can improve their bottom line and the larger
community. The other speaker explained the food system in America,
and the risk to food safety posed by the chemicals used across the
system. In total, 19 people attended these mixers. The voting activity
was featured at these events.
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Attendees vote on sustainability strategies and actions
during the Green America sustainability mixer.

Attendees gather at a local restaurant for a sustainability mixer focusing on Tiny Houses.

PROCESS

BOWIE EARTH DAY CONCERT AND ART
EXHIBIT

SNACK/LUNCH WASTE CHALLENGE
AND STREAM CLEANUP

In April 2016, the Green Team hosted its second annual Earth Day
Concert and Art Exhibit at the Bowie Center for Performing Arts. There
were live musical performances and artwork on display by a local artist
featuring repurposed building materials. There were approximately 75
attendees. The voting activity was featured at this event.

This was another effort designed to involve youth in the Sustainability
Plan process. A two-week activity for an interested Bowie Cub Scout
troop was created for parents and kids to learn firsthand how their
behaviors can help Bowie be a great place to live by saving Bowie’s
valuable resources. In the first week of the challenge, each scout tallied
all snack/lunch garbage collected to determine the amount of trash
accumulated from snack/lunch leftovers and packaging. At the end of
the first week, they participated in a stream cleanup to see the direct
impact waste has on the environment. Then, for the second week scouts
were encouraged to use reusable snack/lunch and drink containers at
school and to tally daily snack/lunch garbage again in order to compare
the difference between weeks. There were 37 participants.

At the City Council’s meeting on May 2, 2016, an interactive
presentation about the progress of the Sustainability Plan was given. It
included a short video highlighting the outreach events conducted to
date, and a visioning exercise for Council Members, the Green Team,
and the EAC. All were able to provide input on the strategies and goals
developed thus far and were asked to participate in an expanded voting
activity at the end of the meeting.

Bowie Earth Day Concert
and Art Exhibit

“Trash [and] Litter harms the ecosystem and is potentially
very harmful to wildlife and vegetation.”
– Snack/Lunch Waste Challenge Participant

City Council, EAC, and Green
Team Visioning Session

Young Bowie residents assisting with
a stream cleanup.

Bowie Sustainability

CITY COUNCIL, EAC, AND GREEN TEAM
VISIONING SESSION
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PROCESS

Bowie Sustainability
26

The ideas and comments collected during all outreach activities
defined this plan. They were organized and refined, based on
feasibility and applicability, into the list of achievable sustainability
goals provided in this document. Goals are listed under three themes
inspired by the City’s motto: Growth, Unity, and Progress. Under
each theme are topics, under each topic are goals, and for each goal
there are strategies and actions that have been identified to help
achieve it. The plan contains a total of 25 goals to be completed
over a 10-year period. It has 57 strategies and 103 actions that are
designated to be completed in a short-term (1-2 years), mid-term
(3-5 years), or long-term (6 or more years) time frame. Any goals that
overlap with the existing Climate Action Plan goals will be denoted.
Benefits for each goal are listed as well.

UNITY

PLAN DEVELOPMENT

PROGRESS

In May 2016, the ImagineBowie Celebration was the final outreach
event. It was designed to showcase the ideas collected during all
ImagineBowie events. The event was open house style, sharing
sustainable resources and information as well as including the
expanded voting activity. In addition, a collection of images from
Bowie’s past and present were on display along with a slideshow
of photos collected from previous ImagineBowie events. Attendees
also had the opportunity to pledge their support for a sustainable
Bowie by making their own declarations on a digital “sustainability
tree.” There were approximately 60 attendees.

GROWTH

IMAGINEBOWIE CELEBRATION

{

{
{

Jobs and Business
Food and Wellness
Nature and Environment
Communication
Community
Education
Transportation and Mobility
Water
Composting and Recycling
Energy and Climate

ImagineBowie Celebration, May 2016

GROWTH
“A beautiful place where the priority is on inclusion of all people, places
to engage with neighbors in natural environments, and a strong economy
that supports local small businesses.”
-Table 3 ImagineBowie Vision Statement
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JOBS AND BUSINESS
A robust business community is one that creates local jobs and
expands the city tax base, has businesses that provide goods
and services needed by the community, employs people from
the community, and, in many cases, has businesses managed or
owned by individuals who live in the community. A community
that supports an independent, diverse, and green-minded
business network will help create a local economy that recycles
a much larger share of revenue back into itself—enriching the
whole community. The goals in this section focus on increasing
commercial occupancy, supporting small businesses, and getting
businesses to go green.

Benefits:
►► Increases local economic impact
►► Increases competitive advantage and innovation
►► Reduces business costs and improved energy
efficiency

Bowie Sustainability

►► Increases commercial tax base
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Small Businesses in Bowie

Researchers in Portland, Maine, with a
population similar to the City of Bowie,
found that for every $100 spent at
independent (locally owned, non-chain/
franchise) businesses, an additional $58
was contributed to the local economy. By
comparison, $100 spent at a chain store
in Portland yielded just $33 in additional
economic impact. Their study concluded
that, if residents of the region were to shift
10 percent of their spending from chains to
locally owned businesses, it would generate
$127 million in additional local economic
activity and 874 new jobs.4

JOBS AND

Goal JB1: Achieve 100 percent occupancy of
retail space (currently at 95.6 percent) and under
10 percent vacancy of office space (currently 14.9
percent) in the City.
Strategy JB1.1: Continue to nurture a diverse
and stable business environment that supports all
community needs. (Short-Term)

»»Action JB1.1.1: Provide retail opportunities and demographics
on the City’s website along with other economic development
resources.

»»Action JB1.1.2: Host and attend local business events annually
to promote the City to brokers.

»»Action JB1.1.3: Continue to provide funds for advertising City
retail and office space.

»»Action JB1.1.4: Distribute a survey to gauge community needs
every two years.

Goal JB2: Increase the number of businesses
participating in Bowie Small and Independent
Business Programs annually from 46 to 100.

BU

SINESS

Strategy JB2.1: Support and foster small and
independent businesses. (Short-Term)

»»Action JB2.1.1: Continue to partner with and support the
Bowie Business Innovation Center.

»»Action JB2.1.2: Continue to offer small business assistance
and counseling services from the Maryland Procurement
Technical Assistance Program and the Small Business and
Development Center (SBDC).

»»Action JB2.1.3: Partner with Prince George’s County or SBDC

to provide at least one job training opportunity for small Bowie
businesses.

Strategy JB2.2: Start a Buy Local Campaign to support
Bowie businesses. (Mid-Term)

»»Action JB2.2.1: Host a local business roundtable to help
formulate the Buy Local Campaign.

Local program.

Bowie Town Center

»»Action JB2.2.3: Create a local business directory.

Bowie Sustainability

»»Action JB2.2.2: Create messaging and branding for the Buy
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Goal JB3: Increase the number of participants in
the Green Bowie Business Certification Program
from 2 to 150. (CAP)
Strategy JB3.1: Organize two green business
workshops or networking events per year. (Short-Term)

»»Action JB3.1.1: Partner with the Greater Bowie Chamber of
Commerce for one green business event per year.

»»Action JB3.1.2: Compile a list of commercial property

managers handling Bowie properties. Invite them to, or partner
with them for, one green business event per year.

»»Action JB3.1.3: Conduct workshops on advantages of Green
Bowie Business Certification.

Strategy JB3.2: Schedule in-person assessments with
10–15 businesses per year to identify ways to go green.
(Short-Term)

»»Action JB3.2.1: Provide a training session for Green Team

volunteers about Maryland Green Registry and Green Bowie
Business Certification requirements.

Bowie Sustainability

»»Action JB3.2.2: Promote the Green Bowie Business
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Certification program and assessment sign-up on the City’s
website, social media outlets, and public signs.

FO O D A N D

W

An analysis of the USDA Agricultural Marketing Service’s 1997
arrival data from the Jessup, Maryland terminal market found that
the average pound of produce distributed at the facility traveled
more than 1,685 miles, which suggests that your meal travels
approximately that distance from farms to your plate.5 Though
this varies based upon where you live, it is not uncommon to see
strawberries from California in a store in Maryland. These “fresh
foods” may be a few days old before they reach your grocery
shelves. Local foods need not travel so many miles—they can
often be harvested within a few hours or a day of being delivered
to the farm stand, farmers market, or the grocery store’s local
produce section. Fresh food has a high nutritional value and a high
concentration of vitamins. You are likely to have more choices
locally because more fragile varieties do not have to endure the
trauma of shipping.
According to the County and state health departments and
the Center for Disease Control and Prevention, the incidence
of diabetes, heart disease, and obesity is higher in Prince
George’s County than in the State of Maryland and in the United
States.6These are conditions that can be controlled through policies,
access to healthy food, and education. The goals in this section
focus on participation in activities related to well-being, producing
and consuming locally grown food, and health-related policies and
programs.

ELL

NESS

►► Increases access to healthy and affordable food
sources
►► Increases property value
►► Improves community health

Source: Capital Area Food Bank
(2001)

Studies in other cities have
shown that property values
improve for homes located in
areas that support community
gardens and other urban
agriculture. In some cities,
a garden has increased the
neighboring property values
by as much as 9.4 percent
within five years.7

Bowie Sustainability

FOOD AND WELLNESS

Benefits:
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FO O D A N D

Goal FW1: Achieve 20 percent resident
participation in programs that promote
the production, distribution, purchase, and
consumption of food that is sourced within 200
miles.
Strategy FW1.1: Create and maintain a community
garden with plots on City property that residents can
use to grow food. (Short-Term)

»»Action FW1.1.1: Provide annual classes/workshops on creating
home gardens.

»»Action FW1.1.2 : Investigate the feasibility of having and
maintaining a beehive for a City community garden.

»»Action FW1.1.3: Expand the Food Pantry Garden to provide
more fresh produce to low-income residents.

Strategy FW1.2: Expand Bowie Farmers Market.
(Mid-Term)

»»Action FW1.2.1: Investigate the feasibility of the Supplemental
Nutrition Assistance Program at the City’s Farmers Market.

Strategy FW1.3: Adopt a Community Food System
Plan. (Mid-Term)

»»Action FW1.3.1: Evaluate existing community Food System
Plans to learn best practices.

Strategy FW1.4: Create a vertical farm or food forest
for residents to use. (Long-Term)

»»Action FW1.4.1: Investigate costs and available sites for
projects.

»»Action FW1.4.2: Partner with Forest Creative Ecology or

Bowie Sustainability

similar organizations.
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Bowie Food
Pantry Garden
Volunteers working in the Bowie Food Pantry
Garden, located on grounds of the Kenhill Center.

=
$7,000

Source: Green Team
Volunteer Harvest
Counts

The existing City
community garden
established for the purpose
of supporting the Bowie
Food Pantry is maintained
by volunteers. Harvests in
2014 and 2015 were worth
an estimated $7,000.

FO O D A N D
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Goal FW2: Increase participation in physical
fitness and wellness programs and events by 20
percent.

ELL

NESS

Strategy FW2.1: Create a City-sponsored wellness
initiative by partnering with local organizations.
(Short-Term)

»»Action FW2.1.1: Provide opportunities for residents to

participate in Prince George’s County’s “Step it Up” Family
Fitness Program at City locations.

»»Action FW2.1.2: Host a 5K run.
Program.

Walk Wednesday Participants

Youth exercising at the Bowie Gym.

Walk Wednesday participants
stop for a photo.

According to the National
Center for Quality
Assurance (NCQA), health
care costs for people with
diabetes can be reduced
by about $460 per person
annually if they practice
certain preventative
measures.8

Bowie Sustainability

»»Action FW2.1.3: Further develop the City Walk Wednesdays
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NATURE AND WILDLIFE
Protecting and maintaining the natural environment for the benefit
of people, plants, and animals is an important element of a healthy,
beautiful community. Creating or enhancing green spaces, parks,
and trails, as well as cleaning up litter in the City, ranked in the top
priorities of the community engagement voting activity conducted
as a part of this plan preparation. This indicates that Bowie’s
natural environment contributes to an aspect of the City that many
residents and visitors are attracted to and highly value.

Benefits:
►► Reduces pollution from stormwater runoff
►► Increases property values
►► Improves the quality of the local ecosystem

Bowie Sustainability

Bowie’s previous Green Infrastructure and Environmental
Infrastructure Plans gave the City a head start protecting its natural
resources in 2003 and 2007. In 2012 and 2013, studies were
conducted to determine how to best manage and improve forest
conditions by increasing tree canopy, increasing forest diversity,
and removing invasive species. The goals in this section address
ways to implement tree planting, create and maintain habitat, and
reduce litter.
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The City of Bowie made
a resolution to achieve
45 percent tree canopy
coverage in 2012. In 2009,
the City had 42.5 percent
tree canopy coverage based
on aerial imagery provided
by the University of Vermont
Spatial Analysis Laboratory.9

A 20 percent tree
canopy over a house
results in annual
cooling savings of
8–18 percent and
annual heating savings
of 2–8 percent.10

Bowie Wildlife

A wildflower area in
Bowie was certified as
a Community Wildlife
Habitat by the National
Wildlife Federation.

NATURE AN
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Goal NW1: Protect, preserve, and enhance
existing forest and tree canopy coverage to reach
the 45 percent tree canopy goal. (CAP)
Strategy NW1.1: Use social marketing to develop a
tree planting campaign. (Short-Term)

»»Action NW1.1.1: Educate residents about the “Right Tree,
Right Place” utility program and proper tree maintenance.

»»Action NW1.1.2: Target the owners of private lands to

»»Action NW1.1.3: Educate residents about the value that trees

W IL

DLIFE

have in the community.

Strategy NW1.2: Enhance and maintain the City’s
current tree rebate program. (Short-Term)

»»Action NW1.2.1: Investigate using an on-line application and a
new incentive structure.

»»Action NW1.2.2: Aggressively promote the program in
neighborhoods with low tree canopy coverage.

Arbor Day Celebration

Arbor Day Celebration

Tree City
USA Sign

Bowie Sustainability

facilitate tree-planting efforts in area watersheds.
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Goal NW2: Create native landscaping on 300
additional public and private properties to help
improve water quality and create new habitats for
wildlife.
Strategy NW2.1: Achieve and maintain National
Wildlife Federation (NWF) Community Wildlife
Habitat Designation (at least 200 homes, 6 community
sites, and 5 schools certified as wildlife habitats plus
additional requirements). (Short-Term)

»»Action NW2.1.1: Continue to host one educational habitat

Strategy NW2.2: Increase the number of certified
Monarch Waystations. (Short-Term)

»»Action NW2.2.1: Partner with the Bowie-Crofton Garden Club
to sell Monarch Waystation seed kits at local events.

Strategy NW2.3: Encourage resident participation in
the Bay-Wise certification program. (Short-Term)

»»Action NW2.3.1: Collaborate with master gardeners to educate
residents throughout the City on the Bay-Wise certification
process and requirements.

event, such as the annual backyard habitat tour, each year.

»»Action NW2.1.2: Work with NWF to submit completed

Bowie Sustainability

applications and comply with continuing requirements.
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To try to give birds,
butterflies, and other
wildlife in Bowie a
reprieve from the stress
of habitat fragmentation
and degradation, the
City joined NWF’s
program in 2009.

Native landscaping being
installed at the
Bowie Senior Center.

Monarch Waystation Volunteers

NATURE AN

D

Goal NW3: Remove invasive plant species from at
least 300 acres of land.

W IL

DLIFE

Strategy NW3.1: Encourage the removal of invasive
species from private land. (Short-Term)

»»Action NW3.1.1: Provide training (including workshops) twice
a year for residents interested in removing invasive plants from
their properties.

Strategy NW3.2: Remove invasive species from public
land. (Short-Term)

»»Action NW3.2.1: Continue and expand the Weed Warrior

A Weed Warrior volunteer
program started in 2013
at Whitemarsh Park.
Volunteers remove invasive
English ivy to keep the
forest healthy. From July
2015 to June 2016, 113
residents contributed over
6 work days.11

Weed Warrior
Volunteers in Action

Bowie Sustainability

volunteer program.
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Goal NW4: Increase participation in City cleanup
and litter educational programs by 30 percent.
Strategy NW4.1: Host volunteer cleanups around the
community. (Short-Term)

»»Action NW4.1.1: Continue annual stream cleanup events to
remove litter from creeks, rivers, ponds, etc.

»»Action NW4.1.2: Organize annual communitywide cleanup to
pick up litter in neighborhoods and along roads.

»»Action NW4.1.3: Partner with Prince George’s County to
promote its “Clean Up, Green Up” event.

Strategy NW4.2: Create an educational and public
awareness campaign to sensitize residents to the
negative impacts of litter on the environment. (MidTerm)

»»Action NW4.2.1: Create and implement an Adopt-A-Road
program for City streets.

Bowie Sustainability

»»Action NW4.2.2: Install additional trash cans or solar trash
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A 2009 National Visible
Litter Survey and Litter
Cost Study found that
municipalities in the
United States spend
$797 million each year
on litter cleanup costs.12

compactors with educational signs at all
City facilities, parks, and other walking
areas.

Stream Teams in Action

UNITY
“Bowie will be a diverse community committed to its citizens, natural
environment, economic viability, providing world class education
and an enhanced quality of life, and holistic well-being in terms of
transportation, technology, communication, and transparency.”
-Table 5 ImagineBowie Vision Statement
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COMMUNICATION
The purpose of communication varies from information and
promotion to education and public safety. From a City perspective,
it has the large task of meeting all of those purposes and reaching
all members of a community. During the ImagineBowie campaign,
extra efforts were made to reach all stakeholders, including those
which have been hard to reach (African-American, Hispanic, and
millennial demographics). Such efforts need to continue throughout
the plan’s implementation by expanding the City’s use of electronic
communication methods, while also increasing public participation
in order to enter a new phase of communication. The goals in this
section focus on engaging the community through various media
outlets such as social media and e-newsletters.

Benefits:
►► Increases public awareness and information sharing

Bowie Sustainability

►► Enhances public engagement in sustainability
activities
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Community Members Conversing
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Goal CC1: Increase City Alert System
subscriptions from 4,907 to 10,000.

CA

TION

Strategy CC1.1: Provide 10 workshops per year,
focused on emergency responses for storms, flooding,
etc., for residents and promote the City Alert System at
all workshops. (Short-Term)

»»Action CC1.1.1: Partner with homeowner associations and
other community organizations to host events in Bowie
neighborhoods.

Strategy CC1.2: Encourage residents to sign up for
City Alert at all City events. (Short-Term)

»»Action CC1.2.1: Distribute Alert System flyers with

instructions to City staff that host community events.

Goal CC2: Increase the reach of the City’s social
media from 6,800 to 16,000 people.

»»Action CC2.1.1: Develop promotional material for City social
media and distribute to City staff that host community events.

»»Action CC2.1.2: Introduce Department Twitter accounts that
will be followed by the City’s main account.

City Alert System Table
Nearly two-thirds
of American adults
(65 percent) used social
networking sites in 2015,
up from 7 percent when
Pew Research Center
began systematically
tracking social media
usage in 2005.13

Bowie Sustainability

Strategy CC2.1: Encourage residents to like or follow
the City on social media at all City events. (ShortTerm)
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Goal CC3: Increase Green Bowie e-newsletter
subscribers from 588 to 1,500.
Strategy CC3.1: Encourage residents to sign up for
the Green Bowie e-newsletter on the spot at all Green
Bowie events. (Short-Term)

»»Action CC3.1.1: Bring portable computer tablets to all Green
Bowie events to enable electronic signup.

Strategy CC3.2: Change from a quarterly distribution
to a monthly distribution. (Mid-Term)

»»Action CC3.2.1: Assign tasks to City’s Sustainability Planner

Bowie Sustainability

or intern once more sustainability initiatives are underway.
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The Green Bowie
e-newsletter started
regular distribution
in 2013, and
subscribers have
increased by over 30
percent per year.

A Green Bowie table is set up at the
Bowie Green Expo.
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COMMUNITY
A strong community provides a sense of belonging, which enables
individuals to look outside themselves and contribute to the welfare
of others. Community and “sense of community” were consistent
themes throughout the engagement process. Bowie residents
embrace neighbor-to-neighbor interactions and opportunities to
share ideas and problem solve together. People want to connect; it
makes them feel like they are a part of something, and it improves
their quality of life. People also feel good when they do something
positive for someone else, or for something bigger than themselves.

IT Y

Benefits:
►► Increases sense of community
►► Improves community resilience
►► Improves diversity in participation and awareness

Children at the Allen Pond Park Playground

Bowie Sustainability

A strong community needs residents, businesses, neighborhood
associations, teachers, and organizations working together
to encourage community stabilization, engagement, and
empowerment. This section’s goals focus on bringing the
community together through public gathering spaces, emergency
service programs, public art, recognition, and neighborhood events.
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Goal CT1: Create or enhance 10 public gathering
spaces.

Goal CT2: Increase resident participation in
Emergency Services programs from 100 to 300.

Strategy CT1.1: Investigate areas to create more green
space. (Short-Term)

Strategy CT2.1: Recruit and train more Community
Emergency Response Team leaders. (Short-Term)

»»Action CT1.1.1: Assess most utilized and underutilized

»»Action CT2.1.1: Partner with the Federal Emergency

areas in Bowie with input from other City departments and
community organizations.

Strategy CT1.2: Install more amenities in public
gathering spaces (interpretive signs, park benches,
picnic tables, drinking fountains, etc.). (Mid-Term)

»»Action CT1.2.1: Identify funding and opportunities to increase
amenities in public spaces.

Bowie Sustainability

»»Action CT1.2.2: Promote enhanced amenities when placed.
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Habitat sign adorns a local wildlife garden.

Management Agency to facilitate and conduct training.

Strategy CT2.2: Offer home emergency kits for
residents to purchase. (Short-Term)

»»Action CT2.2.1: Identify partners that can help with purchase
or donation of home kits and components.

»»Action CT2.2.2: Promote emergency home kits and the

benefits of being prepared for any emergency through City
media sources.

Sign describing invasive English
Ivy at Whitemarsh Park.

It is estimated that
each dollar spent on
disaster preparedness
saves an average
of four dollars on
disaster response and
recovery.14
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Goal CT3: Increase the number of public art
pieces from 7 to 20.
Strategy CT3.1: Expand the City’s Public Art Master
Plan. (Mid-Term)

»»Action CT3.1.1: Expand the Public Art Master Plan to include
artwork that reflects diversity and is culturally themed.

»»Action CT3.1.2: Ensure that at least two future public art

Strategy CT4.2: Provide an annual award to residents
who make significant achievements in sustainability.
(Short-Term)

IT Y

»»Action CT4.2.1: Identify the time frame and criteria for the
award program.

»»Action CT4.2.2: Develop a plan for recognition and
celebration of award winners.

installations express some aspect of sustainability.

Goal CT4: Involve 500 residents in a City-led
resident sustainability certification and award
program.
Strategy CT4.1: Develop a citizen sustainability
certification program that encompasses a range of
sustainability efforts. (Short-Term)

»»Action CT4.1.1: Identify or create a process for resident
reporting and progress monitoring.

»»Action CT4.1.2: Develop and implement an ongoing

Boathouse Mural

Bowie Sustainability

promotional campaign for the program.

47

IT Y
UN
COM

M

Goal CT5: Involve 6,000 residents in events
and programs that strengthen neighborhood
connections.
Strategy CT5.1: Hold quarterly community roundtables
hosted by City and/or community organizations to
discuss community issues. (Short-Term)

»»Action CT5.1.1: Work with community leaders to identify

priority topics and issues for discussion—plan one quarter in
advance for effective promotion and participation.

Strategy CT5.2: Work with churches, nonprofits,
businesses, and other organizations to host diversity
and cultural awareness gatherings and/or events.
(Short-Term)

»»Action CT5.2.1: Develop a list of potential events, hosts, dates,
and communication strategies each year that will promote
diversity, cultural awareness, and sustainability.

Strategy CT5.3: Increase promotion, benefits, and
participation in the “Neighbors Helping Neighbors
Program.” (Short-Term)
Bowie Sustainability

»»Action CT5.3.1: Create a one-page informational flyer that
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explains the program and distribute through City media
sources.

Community members gather at the
International Festival and Bowiefest.
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Education drives action. Someone might not think twice about the
rush of water and pollutants that go down the storm drains without
someone pointing out the range of impacts from erosion, to habitat
disruption, to impacts on the Chesapeake Bay. When a community
shows that it cares and knowledge is shared in a common cause,
much progress can occur. Driving action through education can
happen at all ages, starting with our children in schools, through
higher education, and on to formal and informal adult education.
In the school environment, incorporating sustainability into the
curriculum can make learning more fun, as problem-solving
connects students to the real world in their backyards and in their
neighborhoods. When they are engaged and excited about what
they are learning in school, students take those lessons home. For
example, if they are growing their own food and composting at
school, they might encourage their families to do the same at home
because it is fun and they understand the value.
Education does not stop when we leave school. Adults in the
modern world, however, have a lot of demands on their time, so
new information has to be easy to find and easy to understand.
A successful education campaign will provide both children
and adults with a variety of options to learn more about all the
ways in which they can lessen their environmental footprint. By
monitoring participation in Green Bowie activities, the City can
learn what residents are interested in, and create visual tools that

ION

Benefits:
►► Increases educational opportunities for children and
adults to learn about sustainability
►► Increases monitoring of sustainability activities
►► Increases Green Bowie program participation

High School Appreciative Inquiry

Bowie Sustainability

EDUCATION

can turn education into sustainable action. The goals in this section
address green school certification, increasing Green Bowie program
awareness, and program monitoring.
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Goal ED1: Achieve Green Schools Certification at
all schools within the City limits.
Strategy ED1.1: Provide biannual workshops to assist
with meeting Green School requirements. (Short-Term)

»»Action ED1.1.1: Update Green Schools Resource List
annually.

»»Action ED1.1.2: Identify volunteers to become Green Leaders
through MAEOE.

Strategy ED1.2: Partner with Bowie-Crofton Garden
Club and the City’s Education Committee to provide
grants to schools that pursue green projects. (ShortTerm)

»»Action ED1.2.1: Reach
out to appropriate City
partners (e.g. BowieCrofton Garden Club)
to pilot a school grant
program.

MAEOE Certified
Green Schools

Goal ED2: Increase Green Bowie program
awareness to 90% for residents over 18.
Strategy ED2.1: Develop an outreach campaign to
reach audiences that are underrepresented or not
represented in current program activities. (Short-Term)

»»Action ED2.1.1: Survey residents at the 5 year and 10 year
mark to gauge their awareness of the program.

»»Action ED2.1.2: Reach out to HOA leaders to introduce the

Green Bowie program and educational services and identify
their priorities for sustainability.

»»Action ED2.1.3: Plan Green Bowie events that will target
millennials.

»»Action ED2.1.4: Work with churches in the City to facilitate
presentations about Green Bowie to their memberships.

»»Action ED2.1.5: Create a Sustainability Ambassador program

by enlisting volunteers from a variety of Bowie neighborhoods.

Have You Heard About Green Bowie?

Bowie Sustainability
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Goal ED3: Provide a way for all community
members in the City to report sustainability
actions and have at least 2,000 participate in
reporting.

ION

Strategy ED3.1: Develop a sustainability projects
monitoring and tracking system. (Short-Term)

»»Action ED3.1.1: Encourage residents to self-report on the spot
while at all Green Bowie events to City staff or volunteers.

»»Action ED3.1.2: Design an app that will allow for self-

reporting of sustainability efforts (tree planting, invasive
species removal, etc.). Implement and encourage residents
to self-report on sustainability efforts through the app once
available.

Youth Voting at the Bowie Green Expo

»»Action ED3.1.3: Create interactive maps to track sustainability
Student engagement in green programs
increases classroom performance
and test scores. Numerous studies
show that opportunities to work on
interactive projects, whether energy
studies, gardening, tree planting
or stormwater projects, have farreaching benefits, including increased
student achievement as measured by
standardized tests, increased student
attendance, and a decrease in student
disciplinary referrals.15

Interactive mapping exercise showing the most and
least favorite spots in Bowie.

Bowie Sustainability

efforts, specifically one to track habitat for pollinator species.
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MOBILITY/CONNECTIVITY
Bowie enjoys the benefit of convenient access to Baltimore,
Washington, D.C., western Maryland, the Chesapeake Bay, and
the Eastern Shore. Bowie Town Center serves as a transit hub with
the nearby Park and Ride serving as a transfer station for nearly all
of the buses serving the City. The MARC station provides another
transit center at the north end of the City. Many actions in the
Climate Action Plan address the need to develop transit-oriented
communities, increase usage of public transport, and expand the
City’s biking and hiking networks to reduce per capita vehicle miles
traveled.
However, more needs to be accomplished in terms of decreasing
traffic by creating interconnected trails and sidewalks throughout
the City. The Washington, D.C. metropolitan area, which includes
suburbs in Maryland and Virginia, is ranked first nationally in the
cost of traffic congestion per commuter, with congestion costing
$1,834 per commuter and causing 82 hours of delay annually.16 The
goals in this section address increasing the City’s Walk Score and
encouraging more walking and biking trips.

Railroad Tracks With Road Overpass in Bowie

Benefits:
Bowie Sustainability

►► Increases recreational opportunities
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►► Reduces traffic congestion
►► Creates a healthier community

Bike Route Signage in Bowie
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Goal MC1: Increase City’s Walk Score from 25 to
50 and encourage more walking and biking trips.
(CAP)
Strategy MC1.1: Develop and implement a
promotional campaign to bring awareness of existing
trails for biking, hiking, and family walks. (ShortTerm)

Strategy MC1.2: Expand existing trails for biking,
hiking, and family walks into a safe interconnected
network. (Long-Term)

»»Action MC1.2.1: Partner with Prince
George’s County and the State of
Maryland to secure funding for trail
expansion in the City.

»»Action MC1.1.1: Promote National Bike Month in May with

events including Bike-to-Work Week and Bike-to-Work Day.

»»Action MC1.1.2: Develop on-line recommended hiking and
biking day trips for individuals and families.

Walk
Score

IT Y

Washington
DC

Annapolis

77
44

Greenbelt

Bowie

42
25

Footbridges and other paths, trails, and sidewalk
connectivity can enhance Bowie’s walkability.

In a study of the relationship
between walkability and real
estate value by CEO for Cities,
the data shows an increase in
home value of $700 to $3,000 for
every one-point increase in Walk
Score. Also, it showed homes
with above average walkability
command a premium of $4,000
to $34,000 in urban areas.17

Bowie Sustainability

Source: Walk Score (2016)
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PROGRESS
“Bowie will be an environmentally friendly, energy efficient, and
culturally vibrant premier independent City of diverse, well-educated
citizens that provides excellent infrastructure for all citizens.”
-Table 9 ImagineBowie Vision Statement

ER

T
WA

WATER
Water is one of Earth’s most valuable resources and it needs to be
protected by keeping it clean and using it efficiently. When it rains,
water runs off roofs, parking lots, streets, and lawns instead of
soaking into the soil the way it did before development. This water
(e.g. stormwater), along with everything it picks up along the way
(fertilizers, oil and grease, litter, etc.), ends up in storm sewers and
ditches that discharge to streams, rivers, and lakes. This process
contributes to the presence of toxic contaminants in the Chesapeake
Bay.18 Only 2.5 percent of the Earth’s water is freshwater, and only
1 percent of that is accessible.19 To ensure future supplies of fresh,
clean water, this precious resource must be conserved. The goals in
this section focus on ways to save and clean water at a local level.

Bowie Wetlands

Benefits:
►► Reduces water pollution
►► Decreases wastewater treatment
►► Increases soil health

Bowie Sustainability

►► Increases stream flow
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Fibonacci Fountain at Melford

WA

TE

Goal WA1: Implement practices and programs
to save and clean water on 2,000 properties in the
City.

R

Strategy WA1.1: Encourage the installation of rain
gardens. (Short-Term)

»»Action WA1.1.1: Develop and conduct educational programs

for homeowners associations on the beauty and benefits of
raingardens and available resources to assist in creating them.

Strategy WA1.2: Encourage the installation of rain
barrels. (Short-Term)
with the Bowie Lion’s Club.

Strategy WA1.3: Increase participation in the mulching
mower rebate program for residents. (Short-Term)

»»Action WA1.3.1: Develop and conduct an educational
campaign to promote the mulching mower program.

Green roofs, like this one at City Hall,
can absorb and filter rainwater.

Rain Barrel
250

2015
210

2014

A 55-gallon rain barrel
can save a homeowner
1,300 gallons of water
during peak summer
months. If 2,000 homes
were to install rain barrels,
that would result in 2.6
million gallons saved.20

2013

196

2012
2011

185
143

Total Number of Rain Barrels Registered in Bowie
Source: City’s Planning Dept. (2015)
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»»Action WA1.2.1: Promote the rain barrel purchase program
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Strategy WA1.4: Increase resident awareness of
practices and programs to save and clean water. (ShortTerm)

»»Action WA1.4.1: Provide a water quality workshop once a

year to promote the importance of clean water and demonstrate
activities that improve water quality. Topics may include
rain barrels, rain gardens, water conservation, and reducing
pesticide and fertilizer use.

»»Action WA1.6.2: Use the Green Bowie website to educate the
public about pet waste stations.

Strategy WA1.7: Encourage planting of native
vegetation within the stream buffer. (Mid-Term)

»»Action WA1.7.1: Identify and prioritize locations for stream
buffer planting and contact property owners to promote this
strategy and share incentive programs.

»»Action WA1.4.2: Install educational storm drain markers on

all storm drain inlets to inform the public that the pollutants on
streets flow into local waterways.

»»Action WA1.4.3: Implement an on-line billing system for
water bills with the capability to promote water-related
educational programs.

Strategy WA1.5: Create and adopt a Watershed Plan.
(Short-Term)

»»Action WA1.5.1: Research current best practices and apply for

Bowie Sustainability

a grant to fund the project.
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Strategy WA1.6: Install five additional pet waste
stations.
(Short-Term)

»»Action WA.1.6.1: Identify locations for new pet waste stations.

Existing educational
storm drain markers,
like this one, discourage
street pollutants.

Pet Waste Station
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RECYCLING AND COMPOSTING

CL
PO ING
STI
NG

Benefits:

Recycling and composting are two of the easiest and most familiar
actions individuals can take to be sustainable and help their
community. The City’s current recycling rate is about 33 percent,
but other nearby areas have reached a recycling rate of over 50
percent, and there is plenty of room for improvement.21

►► Supports local farming, gardening, and food
production
►► Decreases waste sent to landfills
►► Minimizes energy use and greenhouse gas emissions

Food waste presents a huge opportunity to reduce landfill waste,
though it is often ignored. Home food waste results from meal
preparation, clean up, unpacking foods, and discarding purchased
foods or food that has been left uneaten during a meal.
In 2010, an estimated 133 billion pounds or 31% of food from U.S.
retail food stores, restaurants, and homes–valued at approximately
$161 billion–went uneaten.22 Recycling and composting are also
important actions in the Climate Action Plan, since these efforts
reduce greenhouse gas emissions, but the goals in this section
expand on the goals in the Climate Action Plan.

33%

Prince George’s County
Source: City’s Planning Dept. (2016),
Prince George’s County (2014)

59%

= 133 billion pounds valued at $161 billion
Source: USDA (2014)

Bowie Sustainability

Bowie

31% of
the food supply is
food loss and waste
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Y
R E C O M Goal RC1: Decrease the tonnage of residential
AND C
waste sent to the landfill by 30 percent. (CAP)
Strategy RC1.1: Enhance educational programs on
household recycling and composting. (Short-Term)

»»Action RC1.1.1: Create a toolkit with information and tips
about recycling and repurposing.

»»Action RC1.1.2: Identify neighborhoods with the lowest

recycling rates and conduct programs in those areas in
coordination with homeowners associations and/or rental
management companies.

Strategy RC1.2: Increase the number of households
that are composting to 2,000. (Short-Term)

»»Action RC1.2.1: Showcase successful composting strategies on
the City website and on the Green Bowie Facebook page.

»»Action RC1.2.2: Develop a compost-sharing program with

Bowie Sustainability

community gardens and farmers.
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According to the EPA,
less than 3 percent
of food waste was
recovered and recycled,
with the remainder
going to landfills or
incinerators.23

Recycling Bin
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Strategy RC1.3: Investigate a Food Recovery Program
to collect food that would otherwise go to waste from
restaurants, stores, and other places to give to local
emergency food programs such as the Bowie Food
Pantry. (Short-Term)

CL
PO ING
STI
NG

»»Action RC1.3.1: Consider incentives for redirection of
otherwise unused, but edible, food.

»»Action RC1.3.2: Create a workgroup to identify opportunities
for food recovery solutions.

Strategy RC1.4: Install public recycling bins at all City
parks and other public areas. (Mid-Term)

»»Action RC1.4.1: Create educational signage for all public
recycling containers to ensure proper use.

»»Action RC1.4.2: Investigate public areas that do not have

Between 2010 and 2012, the City delivered a total
of 19,595, 65-gallon and 35-gallon large, wheeled
recycling carts to the residents of Bowie.

Strategy RC1.5: Investigate implementing a Pay-AsYou-Throw pricing structure. (Long-Term)

»»Action RC1.5.1: Research Pay-As-You-Throw programs in
other cities.

»»Action RC1.5.2: Create policies for review by City Council.

A Pay-As-You-Throw program
has been in place in Aberdeen,
Maryland since 1993. Households
buy stickers that are under
$1.00 for every trash bag they
want picked up. Initial results
showed pounds of trash collected
per household decreased by 36
percent and recyclables collected
nearly doubled.24

Bowie Sustainability

recycling bins or have low numbers of them compared to the
number of trash bins at that location.
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ENERGY AND CLIMATE
Energy and Climate are major topics for action in the Climate
Action Plan adopted in 2015. However, it is a five-year plan, and
this plan looks to 2026. Climate change will be an issue for many
decades to come, and will need to be continually addressed. In
2020, the City will need to consider updating its Climate Action
Plan. In addition, solar projects in Bowie are of high importance
to continue and increase past 2020. Switching to renewable energy
sources can drastically reduce greenhouse gas emissions, and
solar has been positively received in the City, with solar capacity
increasing by over 50 percent each year since 2010.25 Expanded
Energy and Climate goals are included in this section.

Solar Panels in the City of Bowie

Benefits:
►► Decreases greenhouse gas
emissions

The City purchased a Nissan LEAF electric car, to
be used by employees for mail deliveries, visiting
facilities in the area, and attending meetings.

Bowie Sustainability

►► Reduces household costs
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Electric Car
Charging Station

As of 2016 there
are four electric
car charging
stations in the
City of Bowie.

E N E R GY A N

D

Goal EC1: Reduce greenhouse gas emissions by at
least 20%. (CAP)
Strategy EC1.1: Continue to implement the Climate
Action Plan. (Short-Term)

»»Action EC1.1.1: Complete the unfinished actions in the
Climate Action Plan.

Strategy EC1.2: Evaluate and update City’s Climate
Action Plan in 2020. (Mid-Term)

City Community
GHG Emissions
Breakdown

»»Action EC1.2.1: Create a resident and City task force to review

36.4%

»»Action EC1.2.2: Continue to highlight plan progress in the

21.3%

CLI

M AT E

the Climate Action Plan and make recommendations for
modifications.

State of the Environment Report each year.

Electric Car at Charging Station in
Bowie Town Center

4.2%
Source: City of Bowie Planning Department (2016)
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38.1%
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Goal EC2: Increase renewable energy generation
from 9 to 40 MW. (CAP)
Strategy EC2.1: Assist with developing a Community
Solar Program for renters and low-income residents by
organizing partnerships. (Mid-Term)

»»Action EC2.1.1: Research existing Community Solar projects.
»»Action EC2.1.2: Partner with multifamily residential

management and state regulators to implement the project in
the City.

Strategy EC2.2: Investigate ways to support solar
battery storage projects for City facilities, residential
properties, and businesses. (Long-Term)

»»Action EC2.2.1: Research best practices of solar battery

Bowie Sustainability

storage.
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A solar electric system was installed on the
TV & Radio Museum in 2011.

Strategy EC2.3: Investigate the feasibility of a
renewable microgrid project. (Long-Term)

»»Action EC2.3.1: Research best practices for, and costs of,
microgrid projects in the region.

1046

Residential
Solar

Bowie Foo
Gard

510
239
68
21
6
2011 2012
2013
2014
2015
2016
Total Number of Residential Homes With Solar Panels

Walk
Score

Solar power could
deliver $400 billion
in environmental
and public health
benefits throughout
the United States by
2050.26

Sustainability in Action

IMPLEMENTATION

IMPLEMENTATION
The progress made each year will be updated and included as part of
the Annual Report in order to be transparent during implementation.
Furthermore, at the five year implementation mark in 2021, a thorough
review of the plan’s progress will be completed and updates to goals
and strategies will be made by DPED with assistance from M-NCPPC.
It is also important to note, the implementation of this plan will be
coordinated with the implementation of the City’s Climate Action Plan
and 2016 Strategic Plan27.

100 Year Celebration Photos

Bowie Sustainability

The Department of Planning and Economic Development (DPED)
will monitor the progress of this plan by publishing an annual report.
However, most of the strategies in this plan require cooperation
or collaboration with more than one City agency, committee, or
organization to implement policies, programs, and activities. The chart
on the following page identifies leaders for each strategy, summarizes
time frames for implementation, and highlights benefits for strategy
completion. Each strategy’s budget implications will be investigated
a year prior to implementation during the annual budget process.
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IMPLEMENTATION

IMPLEMENTATION MATRIX
Time frame

Strategy

Agency,
Committee,
Organization

Cross Benefits

GROWTH
JB1.1: Continue to nurture a diverse and stable business
environment that supports all community needs.

Short-Term

ED, EDC

JB2.1: Support and foster small and independent businesses.

Short-Term

ED, EDC

JB2.2: Start a Buy Local Campaign to support Bowie businesses.

Mid-Term

PL, GT

JB3.1: Organize two green business workshop or networking
events per year.

Short-Term

PL, GT

JB3.2: Schedule in-person assessments with 10-15 businesses per
Short-Term
year to identify ways to go green.

PL, GT

FW1.1: Create and maintain a community garden with plots on
City property that residents can use to grow food.

Short-Term

CS, GT

FW1.2: Expand Bowie Farmers Market.

Mid-Term

CS

FW1.3: Adopt a Community Food System Plan.

Mid-Term

PL

Bowie Sustainability

KEY
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OCM = Office of the City Manager
PW = Public Works
IT = Information Technology
PL = Planning
ED = Economic Development

FIN = Finance
P&G = Parks and Grounds
CS = Community Services
EAC = Environmental Advisory Committee
GT = Green Team

EDC = Economic Development Committee
DC = Diversity Committee
EC = Education Committee
BCGC = Bowie-Crofton Garden Club
BLC = Bowie Lion’s Club

Jobs and Business

Nature and Wildlife

Community

Mobility/Connectivity

Recycling/ Composting

Food and Welness

Communication

Education

Water

Energy and Climate

IMPLEMENTATION

Time frame

Agency,
Committee,
Organization

FW1.4: Create a vertical farm or food forest for residents to use.

Long-Term

CS, P&G

FW2.1: Create a City-sponsored wellness initiative by partnering
with local organizations.

Short-Term

PL, CS

NW1.1: Use social marketing to develop a tree planting
campaign.

Short-Term

PL

Short-Term

PL

Short-Term

PL, GT, EAC

NW2.2: Increase the number of certified Monarch Waystations.

Short-Term

PL, GT, EAC

NW2.3: Encourage resident participation in the Bay-Wise
certification program.

Short-Term

PL, GT, EAC

NW3.1: Encourage the removal of invasive species from private
land.

Short-Term

PL, GT

NW3.2: Remove invasive species from public land.

Short-Term

CS, P&G, GT

NW4.1: Host volunteer cleanups around the community.

Short-Term

PL, GT, CS

NW4.2: Create an educational and public awareness campaign
to sensitize residents to the negative impacts of litter on the
environment.

Mid-Term

PL, GT, EAC,
CS, P&G

NW1.2: Enhance and maintain the City’s current tree rebate
program.
NW2.1: Achieve and maintain National Wildlife Federation
(NWF) Community Wildlife Habitat Designation (at least 200
homes, 6 community sites, and 5 schools certified as wildlife
habitats plus additional requirements).

Cross Benefits

Bowie Sustainability

Strategy
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IMPLEMENTATION

Time frame

Strategy

Agency,
Committee,
Organization

Cross Benefits

UNITY
CC1.1: Provide 10 workshops per year about emergency
responses for storms, flooding, etc. for residents and promote City Short-Term
Alert System at all workshops.
CC1.2: Encourage residents to sign up for City Alert at all City
Short-Term
events.

OCM
OCM, CS, PL

CC2.1: Encourage residents to like or follow the City on social
media at all City events.

Short-Term

OCM, CS, PL

CC3.1: Encourage residents to sign up for the Green Bowie
e-newsletter on the spot at all Green Bowie events.

Short-Term

PL, GT, EAC

CC3.2: Change Green Bowie e-newsletter to a monthly
distribution from quarterly.

Mid-Term

PL

CT1.1: Investigate areas to create more green space.

Short-Term

PL, CS, P&G

Mid-Term

CS, P&G

Short-Term

OCM

CT1.2: Install more amenities in the public gathering spaces
(interpretive signs, park benches, picnic tables, drinking
fountains, etc.).
CT2.1: Recruit and train more Community Emergency Response
Team leaders.

Bowie Sustainability
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OCM = Office of the City Manager
PW = Public Works
IT = Information Technology
PL = Planning
ED = Economic Development

FIN = Finance
P&G = Parks and Grounds
CS = Community Services
EAC = Environmental Advisory Committee
GT = Green Team

EDC = Economic Development Committee
DC = Diversity Committee
EC = Education Committee
BCGC = Bowie-Crofton Garden Club
BLC = Bowie Lion’s Club

Jobs and Business

Nature and Wildlife

Community

Mobility/Connectivity

Recycling/ Composting

Food and Welness

Communication

Education

Water

Energy and Climate

IMPLEMENTATION

Time frame

CT2.2: Offer home emergency kits for residents to purchase.

Short-Term

OCM

CT3.1: Expand the City’s Public Art Master Plan.

Mid-Term

CS

CT4.1: Develop a citizen sustainability certification program that
encompasses a range of sustainability efforts.

Short-Term

PL, GT, EAC

CT4.2: Provide an annual award to residents who make
significant achievements in sustainability.

Short-Term

GT

CT5.1: Hold quarterly community roundtables hosted by City
and/or community organizations to discuss community issues.

Short-Term

PL, GT, EAC

Short-Term

PL, GT, EAC,
CS, OCM, DC

Short-Term

CS

ED1.1: Provide biannual workshops to assist with meeting Green
School requirements.

Short-Term

PL, GT, EAC,
EC

ED1.2: Partner with Bowie-Crofton Garden Club and the City’s
Education Committee to provide grants to schools that pursue
green projects.

Short-Term

PL, GT, EAC,
BCGC, EC

ED2.1: Develop an outreach campaign to reach audiences that are
Short-Term
underrepresented or not represented in current program activities.

PL, GT, EAC,
CS, OCM, DC

ED3.1: Develop a sustainability projects monitoring and tracking
system.

PL, IT

CT5.2: Work with churches, non-profits, businesses, and other
organizations to host diversity and cultural awareness gatherings
and/or events.
CT5.3: Increase promotion, benefits and participation in the
“Neighbors Helping Neighbors Program”.

Short-Term

MC1.1: Develop and implement a promotional campaign to bring
Short-Term
awareness of existing trails for biking, hiking and family walks.

PL, CS, P&G

MC1.2: Expand existing trails for biking, hiking, and family
walks into a safe interconnected network.

PL, PW, CS,
P&G

Long-Term

Cross Benefits

Bowie Sustainability

Strategy
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Committee,
Organization
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IMPLEMENTATION

Time frame

Strategy

Agency,
Committee,
Organization

Cross Benefits

PROGRESS
WA1.1: Encourage the installation of rain gardens.

Short-Term

PL, GT, EAC

WA1.2: Encourage the installation of rain barrels.

Short-Term

PL, BLC

WA1.3: Increase participation in the mulching mower rebate
program for residents.

Short-Term

PL, FIN, OCM

WA1.4: Increase resident awareness of practices and programs to
save and clean water.

Short-Term

PL, GT, EAC

WA1.5: Create and adopt a Watershed Plan.

Short-Term

PL

WA1.6: Install five additional pet waste stations.

Short-Term

PL, CS, P&G

WA1.7: Encourage planting of native vegetation within the
stream buffer.

Mid-Term

PL, GT, EAC

RC1.1: Enhance educational programs on household recycling
and composting.

Short-Term

PL, PW

Bowie Sustainability
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OCM = Office of the City Manager
PW = Public Works
IT = Information Technology
PL = Planning
ED = Economic Development

FIN = Finance
P&G = Parks and Grounds
CS = Community Services
EAC = Environmental Advisory Committee
GT = Green Team

EDC = Economic Development Committee
DC = Diversity Committee
EC = Education Committee
BCGC = Bowie-Crofton Garden Club
BLC = Bowie Lion’s Club

Jobs and Business

Nature and Wildlife

Community

Mobility/Connectivity

Recycling/ Composting

Food and Welness

Communication

Education

Water

Energy and Climate

IMPLEMENTATION

Time frame

RC1.2: Increase the number of households that are composting to
Short-Term
2000.
RC1.3: Investigate a Food Recovery Program to collect food that
would otherwise go to waste from restaurants, stores, and other
Short-Term
places to give to local emergency food programs, such as the
Bowie Food Pantry.
RC1.4: Install public recycling bins at all City parks and other
Mid-Term
public areas.

Cross Benefits

PL, PW, FIN
PL, CS
PL, CS, P&G

RC1.5: Investigate implementing a Pay-as-You-Throw pricing
structure.

Long-Term

PL, PW, FIN

EC1.1: Continue to implement the Climate Action Plan.

Short-Term

PL, GT, EAC,
CS, OCM, PW

EC1.2: Evaluate and update the Climate Action Plan in 2020.

Mid-Term

PL

EC2.1: Assist with developing a Community Solar Program for
renters and low-income residents by organizing partnerships.

Mid-Term

PL, CS

EC2.2: Investigate ways to support solar battery storage projects
for City facilities, residential properties, and businesses.

Long-Term

PL

EC2.3: Investigate the feasibility of a renewable microgrid
project.

Long-Term

PL

Bowie Sustainability

Strategy

Agency,
Committee,
Organization
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IMPLEMENTATION

COMMUNITY INVOLVEMENT/PLEDGE TREE
While the City can implement policies, programs, and activities, it is
ultimately the individuals in the community and their choices that will
impact the City’s sustainability efforts the most. If you are a community

member in Bowie, please join 30 others who have already made a
pledge at the ImagineBowie Celebration to participate in at least one
sustainable effort.

Bowie Sustainability

Breaking Ground on a Bowie Monarch Waystation
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Monarch Waystation in Bowie

Cub Scout Pack #403

IMPLEMENTATION

“I will contribute to a more sustainable Bowie by...”

PLANT MORE
NATIVE WEEDS,
DESPITE HOA
PROTESTS,
Scott J.

PLANTING
BEE-FRIENDLY
PLANTS,
Porlan C.

BIKE TO WORK
Peter D.

PROMOTE
PERMEABLE
PARKING LOTS,
Larry M.

BUY A PRIUS,
Patricia

DECREASE
CARBON FOOTPRINT,
ADD MORE POLLINATOR
USE PUBLIC
GARDENS, Phyllis L.
TRANSPORTATION,
Mati B.

INCREASE EMPLOYEE
TELECOMMUTE, Diane P.
REDUCING
MY WATER
CONSUMPTION,
Mike B.

WATCH LESS
TV, Kristin S.

VOLUNTEER MORE,
Kate C.
GET INVOLVED!
Pauline

BY DRIVING MY
LOW EMISSIONS
VEHICLE, Joe M.

ENCORAGING PEOPLE
TO SEE THE NEEDS OF
THEIR NEIGHBORS, Mary G.

CONSERVE THE LIGHTS
IN MY HOUSE, Garrett D.
REDUCE MY USE
OF WATER, Kyle M.

TAKE NO LONGER
THAN 15 MINUTE
SHOWERS, Jin J.
INSTALL A COMPOST BIN
IN MY BACKYARD, Gary A.

PLANT A
GARDEN,
Ryan M.

REMOVE TRASH FROM
PARKS WHEN I SEE IT,
Cheryl V.

UNPLUG AND TURN OFF
MY COFFEE POT WHEN
NOT IN USE. Lorraine D.

RECYCLING MORE,
Lisa M.

INVEST IN A
TESLA, Carl B.

BEING MORE GREEN
LEARN HOW TO RIDE VOCAL WITHIN MY
A BIKE, Joshua J.
SCHOOL, Gloria U.
ENCOURAGE LOCAL
PASTORS TO
ENGAGE WITH
COMMUNITIES,
Gale T.

Bowie Sustainability

INSTALL A RAIN
BARREL, Lisa M.

USE ELECTRIC
OR MANUAL
LAWN MOWERS,
Peter
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Wednesday Walk at Allen Pond

CONCLUSION

CONCLUSION
Bowie is an important member of Prince George’s County, and it has
chosen to be a leader in the effort to implement sustainable practices.
This fact is proven by the multiple efforts already underway in Bowie
to expand awareness of sustainable behaviors and technology. The
Bowie Sustainability Plan builds on the foundations of Bowie’s Green
Team, its Climate Action Plan, and the ongoing efforts of local civic
and business leaders. It analyzes Bowie’s current practices, behaviors,
and trends in order to identify ways that the City, its residents, and
its business community can continue coordinated actions to achieve
sustainability goals.

to show progress in achieving the sustainability goals laid out in this
plan. Under the aegis of sustainability, the City’s current efforts and
the plan’s recommendations will further elevate Bowie’s position as a
leader within Prince George’s County, and will strengthen its long-term
prospects for Growth, Unity, and Progress.
This plan is one piece of the puzzle. It was developed to provide some
direction, education, and encouragement so that Bowie can continue
building a more sustainable future. For change to happen, those that
contributed to this plan must take ownership of its goals and implement
them in their daily lives.

Local leaders and businesses should expand on the plan and its
recommendations. This type of local vision already emanates from
City Hall, the Green Team, and the EAC. Their tangible efforts to
lead by example provide a strong framework from which to continue
building. The Green Team will take on a more important role based
on the recommendations contained in this plan and will continue
to be the City’s ambassadors for green living. The Department of
Planning and Economic Development will be responsible not only
for coordinating between all implementing agencies, committees,
and organizations, but also for preparing an annual report in order

Bowie Sustainability

As shown in this plan, sustainability integrates and balances social
equity, environment, and economy. The recommendations in this plan
were created to complement and enhance those efforts. This plan is
a true reflection of the community’s desires, as evident by more than
1,000 Bowie residents who were actively engaged throughout the
planning process.
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Pedestrian Footbridge in Bowie

GLOSSARY
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2016 Strategic Plan

CERT

Strategic Plan provides a framework for City action during the next four
years to ensure that Bowie continues to thrive as the strongest, most
diverse, most family-friendly community in the region. It identifies six
strategic goals and outcomes to be accomplished from 2016 through
2019. The plan reflects guidance provided by residents during two
community input sessions and an online survey and builds on the City’s
remarkable success over the past decade.

Certified Emergency Response Technicians. CERT volunteers can assist
others in their communities following a disaster when professional
responders are not immediately available to help. CERT volunteers are
also encouraged to support emergency response agencies by taking an
active role in emergency preparedness projects.

A type of facilitated change management approach that focuses on
identifying what is working well, analyzing why it is working well,
and then doing more of it. Appreciative Inquiries focus on the positive
aspects of an organization or a community, and with standardized
exercises, helps the group address the issues they want to change
with an emphasis on how they might make the desired changes in a
constructive way.

Bay-Wise Program
A program through which Maryland residents can become certified
for implementing sustainable landscaping and gardening practices that
improve water quality and conserve natural resources.
(www.extension.umd.edu/baywise)

Buy Local Campaign
A campaign focused on the education of consumers about the economic
and social benefits that independent and local businesses bring to a
community.

An annual countywide initiative, coordinated by the Department of
Public Works and Transportation (DPW&T), through which volunteers
participate in a day of landscape beautification such as cleaning, weed
removal, mulching, and planting in public spaces.

Community Garden
A single piece of land that is used collectively for gardening by a
community or group of people.

Community Solar
A solar array with multiple owners who live in geographic proximity
and share the costs and benefits of ownership of the array.

Composting
The transformation of raw organic materials (such as leaves or food
waste) into humus-rich substances suitable for growing plants.

Climate Action Plan
A set of goals, strategies, and/or actions that guide efforts to reduce
greenhouse gas emissions in order to lessen the impacts of climate
change.
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GLOSSARY
Economic Development

Food System Plan

Efforts that seek to improve the economy and quality of life for a
community by creating and retaining jobs, and supporting and growing
incomes along with the tax base.

A set of goals, strategies, and actions that address sustainable
food production, processing, distribution, consumption, and waste
management.

Environmental Infrastructure Plan

Green Infrastructure Plan

A set of goals, strategies, and actions for a broad range of
environmental considerations, including green infrastructure. Examples
of other environmental considerations include energy conservation,
light and noise pollution, and the encouragement of environmental
stewardship.

A tool used by planners to ensure that natural habitat areas are
protected, unified, and expanded.

Environmental Protection
The practice of protecting the natural environment by individuals,
organizations, and governments.
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Also known as Forest Gardening, it is a system that integrates the
ecological interactions of healthy forest systems into methods of food
production, water capture and storage, building, and energy usage. The
low maintenance and sustainable system contrasts with the monoculture
systems that currently dominate modern food, water, and energy
supplies. They are multistoried, biologically diverse, and ecologically
resilient, incorporating fruit and nut trees, shrubs, herbs, vines, and
perennial vegetables with yields directly useful to humans. Species are
chosen for having many usages, for example, a walnut tree provides
walnuts and sweet syrup as food sources, timber for building, and
vertical structure for shade. (Chesapeake Education, Arts and Research
Society)

Greenhouse Gas
Atmospheric gas that traps infrared radiation emitted by the sun
resulting in a warming of the Earth's surface. Examples of a Greenhouse
Gas include carbon dioxide (CO2), methane (CH4), nitrous oxide
(NO2), and water vapor.

Independent Business
A business that is privately owned and does not have outside control.

Invasive Species
An alien species, also called non-native, non-indigenous, or exotic, that
is introduced, accidentally or purposefully, into an ecosystem where
it did not evolve. An invasive species causes, or is likely to cause,
economic or environmental harm or harm to human health. A 2013
Bowie Invasive Species Management Study identified the following
non-native plant species within the City: English ivy, Callery pear,
oriental bittersweet, lespedeza, Japanese stiltgrass, winged burning
bush, multiflora rose, bush honeysuckle, Norway maple, princess tree,
Chinese wisteria, autumn olive, privet, Japanese honeysuckle, Japanese
barberry, and mile-a-minute. A comprehensive list of locally observed
exotic and invasive species may be found at the Maryland Invasive
Species Council.

GLOSSARY
LEED™

Monarch Waystation

Leadership in Energy and Environmental Design. The LEED™ rating
system was developed by the United States Green Building Council
(USGBC) to encourage the development of sustainable buildings and
neighborhoods. There are four certification levels: Certified, Silver,
Gold, and Platinum. Some examples of categories included in the
scoring criteria are site sustainability, water and energy efficiency, use
of materials and resources, and indoor environmental quality.

Places that provide resources necessary for monarch butterflies to
produce successive generations and sustain their migration. Monarch
waystations must contain spring, summer, and fall nectar sources
for adult monarchs and abundant milkweed for their caterpillars.
Fall blooming plants, such as goldenrods and asters, are essential
components since they sustain the last generation of monarchs on their
long journey to Mexico. (www.monarchwatch.org/index.html)

M-NCPPC

National Wildlife Foundation (NWF) Community
Wildlife Habitat

MAEOE
Maryland Association for Outdoor and Environmental Education.
This nonprofit organization provides training, resources, education,
and experiential opportunities for educators, volunteers, and other
organizations to understand and appreciate the natural world. MAEOE
manages and operates the Maryland Green Schools and Green Center
Programs in which 450 schools and 38 centers currently participate.

Microgrid
A group of interconnected loads and distributed energy resources within
clearly defined electrical boundaries that acts as a single controllable
entity with respect to the grid.

An achievement that supports habitat creation throughout a community.
Individual backyards, school grounds, and public areas like parks,
places of worship, and business, can all become NWF Certified
Wildlife Habitats by providing the four basic elements that all wildlife
need: food, water, cover, and places to raise young. Each individual
wildlife habitat certification counts toward a minimum requirement of
certifications in order to become a certified community wildlife habitat.
(www.nwf.org/certifiedwildlifehabitat)

Neighbors Helping Neighbors
A program facilitated by the City of Bowie’s Community Services
Department, through which volunteers support elderly (65+) and
disabled residents with home maintenance, outdoor, and other projects.

Pay-As-You-Throw (PAYT)
A pricing system where residents pay by the pound to dispose of
household garbage. The goal of PAYT programs is to encourage
recycling and composting to extend the life of landfills.
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The Maryland-National Capital Park and Planning Commission.
M-NCPPC was created in 1927 by the Maryland legislature to oversee
planning, research, and projects related to the natural environment,
including parks and recreation, in Prince George’s and Montgomery
Counties. (www.mncppc.org)
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GLOSSARY
Pollinator Species

Step It Up!

Insects (e.g., butterflies, bees) and vertebrates (e.g., birds, bats) that
transfer ripe pollen from the anther, or male part, of a flower  to
the stigma, or female part, of the same kind of flower to facilitate
fertilization. While feeding and flying about the garden, pollen grains
become stuck to the pollinators’ bodies and limbs, and are deposited on
the female flower parts.

An exercise and wellness campaign, that includes a free walking and
running club, coordinated by the Prince George’s County Health
Department, the M-NCPPC Department of Parks and Recreation, Prince
George’s County, and the Prince George’s County Executive, Rushern
L. Baker III. The Club is open to all County residents to join and is free.

Rain Barrel

Development that meets the needs of the present without compromising
the ability of future generations to meet their own needs.

A water tank used to collect and store rainwater runoff, typically from
rooftops via rain gutters.

Rain Garden
A planted depression or hole in the ground created to absorb and treat
rainwater runoff from impervious surfaces such as roofs, parking lots,
driveways, walkways and compacted land.

Right Tree, Right Place
A tree-planting program initiated by the Prince George’s County
Department of Public Works and Transportation to replace high-risk
street trees and to increase the urban tree canopy in the County.

Social Development
A development process that prioritizes human needs.
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The fair, just, and equitable distribution of public services and
implementation of public policy; the commitment to promote fairness
and justice.

Sustainability

Sustainable Maryland Certification
A collaborative effort between the Environmental Finance Center at
the University of Maryland and the Maryland Municipal League to
replicate the success of the Sustainable Jersey initiative throughout the
Mid-Atlantic States. Municipalities in each state commit to undertake
a certain set of actions, which earn points toward certification. There
are certain required actions, including the creation of a Green Team and
establishing a municipal resolution. Recertification is required every
three years. (www.sustainablemaryland.com)

GLOSSARY
Vertical Farm

Watershed Plan

A multistory building designed to accommodate the cultivation of
plants and raising of animals. Vertical farming is the practice of
growing plants in vertically stacked layers, vertically inclined surfaces,
and/or integrating farming in other structures. The modern idea of
vertical farming uses Controlled Environment Agriculture (CEA)
technology, where all environmental factors can be controlled. These
facilities utilize artificial control of light, environmental control
(humidity, temperature, and gases), and fertigation. Some vertical farms
make use of techniques similar to greenhouses, where natural sunlight
can be augmented with artificial lighting. (Association for Vertical
Farming)

A set of goals, strategies, and actions that help define and address water
quality problems within a given watershed.

The Walk Score is a reflection of how easy it is to get around an
area without a car. The score is based on a scale from 0 to 100. It
is a calculation of the proximity of common destinations to most
residences of a community. The calculation uses an algorithm based
on destinations in 13 categories, such as grocery stores, pharmacies,
schools, parks, and restaurants. Points are given for each destination
that is between one-quarter mile and one mile of an individual's
residence. Maximum points are given for a distance of one-quarter mile
or less. Zero points are given if the destination is more than one mile
away. The Walk Score has become a common feature included in many
on-line real estate listing services. The City of Bowie is currently a
vehicle-centric city, and its Walk Score, according to walk.com, is 25.
For most daily activities—grocery shopping, movies, or eating out—
people have to drive from their homes. (www.walkscore.com)

A Green Team walking club initiative that was opened to the public
and started in summer 2015. Walks were held weekly on Wednesday
evenings at different walking trails in the City of Bowie.

Weed Warriors
A volunteer who works alongside members of the City’s Green Team to
stop the assault by non-native, invasive English ivy vine on the forest
at Whitemarsh Park. This volunteer program began in July 2013. Weed
Warriors meet in fall and spring months on either a Saturday or Sunday
to remove English ivy from trees starting along the driveway leading
back to the Bowie Playhouse and eventually working into other areas of
Whitemarsh Park.
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